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INTRODUCTION

The healthcare industry is by its very nature subject to specific rules and regulations 
that have to be followed through all its departments from research to marketing and 
beyond. Unfortunately, graphic designers follow a logo process that is somewhat 
subjective. For clients in the entertainment business this subjectivity is given the title 
of ‘creativity’ while for healthcare companies, like large pharmaceuticals, it is a legal 
nightmare. 

In order to successfully initiate and complete the logo design process, designers 
working for healthcare companies should be able to create a logo design process 
that is more objective than usual. This is not difficult and makes the logo process 
from the clients’ perspective, less problematic-especially considering the importance 
of the logo in a global world.

If we observe the world around us, logos are creating a more significant impact in 
the commercial world as companies become increasingly global in their marketing. 
The phenomena of an increasingly global market, creates the necessity of having a 
logo that endures. 

https://www.zilliondesigns.com/how-it-works


Gernsheimer (2008) presents several points in his book Designing Logos:
The Process of Creating Symbols That Endure that outline the characteristics of a
successful logo design. If we integrate these characteristics specifically for the 
healthcare industry a guideline can be created that will help organizations in the 
health industry struggling to deal with the creative industry.

WHAT ARE THE CHARACTERISTICS
OF A LOGO THAT ENDURES WITHIN THE 
HEALTHCARE INDUSTRY?

https://www.amazon.com/Designing-Logos-Process-Creating-Symbols/dp/1581156499/ref=sr_1_fkmr0_1/177-9609226-3832806?s=books&ie=UTF8&qid=1453722756&sr=1-1-fkmr0&keywords=Gernsheimer+%282008%29+presents+several+points+in+his+book+Designing+Logos%3A+The+Process+of+Creating+Symbols+That+Endure
https://www.amazon.com/Designing-Logos-Process-Creating-Symbols/dp/1581156499/ref=sr_1_fkmr0_1/177-9609226-3832806?s=books&ie=UTF8&qid=1453722756&sr=1-1-fkmr0&keywords=Gernsheimer+%282008%29+presents+several+points+in+his+book+Designing+Logos%3A+The+Process+o


There are thousands, literally thousands of healthcare companies worldwide. Without 
a logo that stands out and is distinctive, the company can be lost in the numerous 
symbols that represent these organizations.

i. A Distinctive Logo

Healthcare companies need a logo that is sophisticated and elegant. This can be 
done when the correct colors and fonts are chosen. Choose a stuffy color that does 
not align with the company culture plan and the whole marketing plan can fail. The 
color palette and the imagery chosen has to be in full alignment with the cultural 
concept and marketing values in order to ensure success.

ii. A Sophisticated Logo



Differentiating a logo in terms of corporate size may in fact be the most integral 
aspect of a logo design that is successful. Many times small healthcare organizations 
choose a logo that gives an impression of an international corporation.

iv. Differentiating a Logo

The basis of any successful logo is having a design that looks as clear on a pencil 
as it would on a six-foot billboard. Regardless, of the shape and size the logo has to 
be versatile and well presented. The logo should be easily shrunk, enlarged, and 
reversed when required.

iii. A Versatile Logo



The bets healthcare logo will be one that is conceptual, such that all the elements 
are cohesive in their presentation. A logo that has elements that are unable to blend 
together can create a jarring effect that can cause the message of the logo itself to 
be lost.

v. A Conceptual Logo

This misleads the potential customers and can in the long run cause business failure. 
Corporations have to ensure the logo they choose in terms of concept, and elements 
clearly represent their corporation. A logo design that works for a suburban doctor 
will not work for a multinational company that has a global clientele.



Graphic designers will be quick to inform you that color is the fundamental element of 
any design process.  They suggest that color not only influences people at a
psychological level but can also cause physiological and social reactions in humans. 
However, the fact is, research (CHER 2004) suggests that

In layman terms choosing a color palette then should be a personal preference not a 
scientific endeavor. Still some factors to keep in mind are the geography of the 
region where the company is based, the characteristics of the target market, and 
also the type of marketing that will be done to promote the business. For even if the 
connection between color and people is less evidence based and more cultural in
nature, colors can have some passing impact on the masses rather than on
individuals. 

COLOR CHOICES FOR THE HEALTHCARE
INDUSTRY

“..most color guidelines for healthcare 
design are nothing more than affective value 
judgments whose direct applicability to the 
architecture and interior design of healthcare 
settings seems oddly inconclusive and
nonspecific. The attempt to formulate
universal guidelines for appropriate colors
in healthcare settings is ill advised.”

https://www.healthdesign.org/sites/default/files/color_in_hc_environ.pdf
https://www.zilliondesigns.com/blog/youre-not-colorblind-improve-your-color-sense-now/


Gerard (1958) proposed,

 

Since the response to color is subjective and more dependent on mass reaction rather 
than individual the more marketable effect of color should be taken into perspective 
and then logo colors chosen.

Research was done on the effect of color within the healthcare industry in terms of 
interior decoration. This research can be subtly used and imposed into the world of 
graphic design as long as it is understood that the usage of color and its effects on the 
audience remains fallacious.

“The response to color is differential—that is, 
different colors arouse different feelings and 
emotions and activate the organism to a
different degree.”

So what does this mean for a pharmaceutical 
corporation or a local physicians office or any 
healthcare organization for that matter?



1. Use of the Hues of Red and Yellow in
Pharmaceutical Logo Designs

Malkin (1992) suggested that the hues of red and yellow were more influential when 
imposed on environments where socialization and creativity needed to be promoted. 
Interpreting this hypothesis, it would suggest that companies that are research based 
and use extensive marketing within the scope of their corporate plan should opt for 
these colors. This would include pharmaceuticals, laboratories and even radiology 
labs. 

Consider the GlaxoSmithKline logo which utilizes a gradient in its logo with the color 
red-orange. Other corporate logo designs that take advantage of the same range of 
colors are Johnson & Johnson, Lilly, and Novartis.

By ultizing these colors across its supply chain these global pharmaceutical companies 
send two subtle messages. The first that they are pioneers in their field in terms of 
science and then they are not afriad to be leaders. Their marketing personnel are seen 
as frontrunners in introducing new products and get a headstart in a subtle manner 
within the industry.



2. Pharmaceutical Logo Designs in a Range of 
Greens and Blues

Brawley (1997) and Malkin (1992) proposed that the colors within the range of greens 
and blues have a calming effect on the audience. They should be implemented in 
places where a high level of concentration is required that should then be associated 
with visual acuity and relaxation. 

Primary colors may be attractive but they quickly become tiring. The difference is
range of tones within the color spectrum allow the colors green and blue to be used
in a variety of ways. 

Pharmaceuticals can use the color blue in their logo to promote a concept of intellect 
especially if they are focusing on new products through their supply chain. Using some 
form of contrasting colors, blue and green, green and red, and even yellow and green 
can allow the healthcare organization to truly become specific to their business plan in 
terms of messaging.

Roche, Pfizer, Abbot, and BMS all fall within this form of logo design choices while 
Novartis and Merck plays with both the red-yellow and blue-green hues in its logo 
design.

https://www.zilliondesigns.com/selected-logos


Pharmaceutical Logo Designs in a 
Range of Greens and Blues



3. Differentiating Color Choices in Health Care 
Logo Designs 

Considering the research on the subject of usage of color in the healthcare industry 
and its effect on the audience it seems that the most popular and most effect color 
hues are from the spectrum red to yellow and blue to green. Even when we explore
the current market global and local and investigate the logo designs that are popular
in the industry these are the color ranges that make a difference.

Including some shades of black and grey help neutralize the logo design but this
choice seems to be more popular within a more local industry. Logos of chiropractors, 
laboratories, hospitals and, local physicians all prefer these two spectrum of colors
for their logo designs. Pediatric based companies may fall into the primary color
preference due to their target audience but for the rest of the health care industry the 
tried and true formula continues to be cooler shades of red-yellow and green-blue.

https://www.zilliondesigns.com/selected-logos/chiropractic


The various research done on the subject of color in the healthcare industry is not 
specific to the concept of marketing rather it is focused on the influence of color on the 
customers of the healthcare industry. Even within that focus, the research conclusions 
show clearly that there can be no guarantee of the interpretation of the influence of 
color on the target audience. However, responsiveness to color can be determined 
through a larger continuum of influence in terms of culture, environment and target 
audience.

Within this perspective then, it can be suggested that for the healthcare industry 
including hospitals, pharmaceuticals, local laboratories and physicians, the spectrum 
of colors that should be chosen for their logo design should fall within the red-yellow 
or green-blue range. The shades should preferably be cooler for the larger part of the 
logo design while specific aspects can be chosen within the darker hues. Black and 
grey can also be used as a neutralizing color if the organization for which the logo is 
being designed is local rather than global. Primary colors should largely be avoided 
unless the organization is catering to the pediatric population.

4. Color Summary for Healthcare Industry

More healthcare logos



Color Coordination for Healthcare 
Logo Designs

COLOR CHOICE
INFLUENCERS: 

CULTURE AUDIENCEENVIRONMENT

Rules of Color Choice

Cool Color Palette:
Blue is the ruling color.

Color Harmony:
monochrome wordmarks
dominates.

Secondary Colors:
Limited but apparent use.

Colors of Symbols:
experimenting with warm
colors.

Color Context:
analogous, contrasting
or complementary

AT ALL COST AVOID PRIMARY COLORS http://blog.logodesignguru.com/colors-of-healthcare-branding/ 



Logo designs are pictorial representations of a brand. They are considered to be
the face of a corporation and thus, the first impression any brand provides, is made 
through the logo design itself. In fact, the logo can become a very necessary part of 
the communication process across the supply chain and within the corporation itself. 
For the healthcare industry it is vital to create a logo design that presents itself as a 
communicative vision that is clear and adds value. With an increasingly global world, 
it can be disastrous for a business to lose clientele or market value due to a symbol 
that does not communicate across the scale of cultures. 

CHOICE OF SYMBOLS FOR HEALTHCARE 
LOGO DESIGNS

1. Symbol Based Logo Designs for the Local 
Healthcare and Medical Industry

The symbol based logos are pictorial in style. These emerged from the pictographs 
popular in the past when society was illiterate and images were used to communicate 
messages. A shoe placed outside a shop carved in stone or wood would depict a 
cobbler. A cow would depict a dairy farmer and so on. Most of the symbol based logos 
are popular and suggested for local healthcare offices and corporations as they are 
visual and universal in their meaning.

https://www.zilliondesigns.com/blog/videos/pictorial-mark-logos-stories-of-success/
https://www.zilliondesigns.com/logo-design-contest


Caduceus
In the healthcare industry we see the use of the Caduceus or 
the ancient sign of the god Hermes. It is a winged rod that has to 
snakes wrapped around it.

i. Popular Symbols For The Health and
Medical Field

Rx
The prescription sign Rx is popular for many local pharmacy 
logo designs.

Cross
The medical cross is very popular for use in medical logos that 
represent hospitals.

https://www.zilliondesigns.com/selected-logos/pharmacy-lab
https://www.zilliondesigns.com/selected-logos/pharmacy-lab
https://www.zilliondesigns.com/selected-logos/medical-service


Pulse
The lines that depict the heartbeat or pulse in an ECG/EKG are 
also very popular for use in clinics specializing in heart issues.

Teeth
Teeth are usually used in logos for dental clinics.

Medical Instruments
Syringes, needles, stethoscopes, thermometers, blood pressure 
gauges and even pills are used in logos to depict the field of 
medicine. Calibration devices, test tubes and other laboratory 
equipment is used mostly for laboratories and the organizations 
within the field of science and research. These symbols are 
popular for clinics, physicians and local health organizations.

https://www.zilliondesigns.com/selected-logos/dental
https://www.zilliondesigns.com/blog/infographics/the-visual-language-a-comprehensive-guide-to-symbolism/
https://www.zilliondesigns.com/blog/infographics/the-visual-language-a-comprehensive-guide-to-symbolism/


2. Abstract Logotype Designs for Pharma and 
Global Healthcare Corporations

When societies were more local in their nature the use of pictorial based marketing 
was more useful, this remains true even in today’s market. However, as the society 
grew into a more global venture a more sophisticated means of communication was 
needed that was not as limited in its scope and meaning. This created the use of 
abstract images-a less tangible version of the pictures that could have a range of 
personifications. 

While pictorial logos are relatively easy to decipher due to their universal acceptance, 
an abstract logo is more of a challenge. The need for the logo to cross the language 
and cultural barriers is a necessity and requires more cohesive energy.



When designing the symbols of the 1972 Munich Olympic Games, Otl Aicher
(Stiebner & Dieter, 1984) created a set of criteria that he suggested would help 
designers craft symbols that would negate the cultural barrier.

i.  The symbol shouldn’t look illustrative, rather it should contain the characteristics of
    a sign.

ii. The symbol should not be particular to a specific culture. Instead, it needs to be
    understood by people of differing cultures from around the world. 

iii. It should be cognizant of, and avoid, any cultural taboos. 

iv. The educational level of the viewer should not be a factor in the symbol’s
     understanding. The symbol should be easily readable and understandable. 

v. The design of the symbol should be based upon uniform rules of design
    comparable to grammar in a language. 

These rules seem to be somewhat generic in their creation and a lot of times clients 
will opt to use symbols that other companies have already used. They play it safe and 
simply tweak some previously used symbols. 



Rudolf Modley (1976), in his Handbook of Pictorial Symbols, wrote: 

Some designers who have been asked to plan logos for the healthcare industry have 
complained that:

These challenges are all valid and most small and midsized businesses that operate 
at a local level avoid the problems and opt for symbol based logo designs. However, 
major pharmaceuticals, non-profit organizations and healthcare corporations that are 
multinational in their operations tend to avoid the symbol based logos, and do spend 
time and money to overcome the challenges presented in opting for a design that is 
abstract in its outlook.

“One reason for badly conceived and ineffective 
public symbols is that administrators like to 
select symbols that have been used previously 
by others, and which thus have presumably 
already been accepted by the public.”

“[W]e have…difficult[y]…find[ing] a large set of 
symbols [for] hospitals and medical facilities”

- Viebig, 2003

“I wasn’t getting paid for developing symbols 
‘from scratch’, so I came up with a palette which 
was a combination of [existing systems]”

- Faye, 2003

https://www.zilliondesigns.com/selected-logos/healthcare-hospital


The bottom line for choosing a style for logo design in the healthcare industry is
cognizant to understanding the corporate outlook. For a local business operating at a 
national level symbol based logo designs can be easy to craft, and are affordable. 
Physicians, dentists, clinics, hospitals and even some local pharma companies would 
find it acceptable to have a logo drafted that is pictorial and universal in its meaning.

For corporations that are multinational with a global audience and which have a variety 
of supply chain options a more abstract version of a logo symbol is needed or a logo 
type that is based on the name itself should be chosen. This type of logo is more
complex and yet, more memorable as it is unique in its presentation.

3. Conclusion for Type of Logo Designs for the 
Healthcare Industry

Logo Design Type Suggestions for Healthcare Companies

Multinational

National

Local

Abstract logo or abstract version or logotype

Symbol based logo

Pictorial and universal in meaning

COMPANY LOGO DESIGN



SUMMARY FOR DESIGNING HEALTHCARE 
LOGOS

When presenting solutions to healthcare corporations that would help them have logos 
designed that would be more accurate and memorable in terms of business develop-
ment a strong evidence based theoretical framework is lacking. There has been very 
little investigation done in focus to this specific topic. However, through more intuitive 
research into the various components of logo design a positive hypothesis can be 
developed.

For example, while there is a definite lack of research specific to the topic, the research 
done on colors and symbols within the healthcare industry can be adapted within the 
scope of our topic. The role of color, form and composition can be used to create 
guidelines (as has been done above) and presented as the best possible solution for 
the industry. 

There is no one size fits all approach, yet, these determinations can be made by using 
commonsense, cultural sensitivity and presenting them as intuitive guidelines rather 
than absolute solutions.



HEALTHCARE AND PHARMACEUTICAL LOGOS 
BY ZILLION DESIGNS

To get an idea of how to design creative, unique, and sophisticated logo designs for your 
healthcare company, check these logos created by our logo designers.

https://www.zilliondesigns.com/portfolio/logodesign


References

Gerard, R. M. Differential Effects of Colored Lights on Psychophysiological Functions. 
University of California, Los Angeles 1958.

Designing Logos: The Process of Creating Symbols That Endure By Jack Gernsheimer 
Allworth Press; 1 edition (October 14, 2008)

Color In Healthcare Environments - A Research Report Principal Researchers:
Ruth Brent Tofle, Ph.D. Benyamin Schwarz, Ph.D So-Yeon Yoon, MA Andrea 
Max-Royale, M.E.Des

https://www.healthdesign.org/sites/default/files/color_in_hc_environ.pdf

Malkin, J. (1992). Hospital Interior Architecture: Creating Healing Environments For 
Special Patient Populations. New York: Van Nostrand Reinhold Co., Inc.

Brawley, E. (1997). Designing for Alzheimer’s Disease: Strategies for creating better 
care environments. NY: Wiley.

Stiebner, Ehrardt D. & Dieter Urban. Signs + Emblems, A Collection of International 
Examples. Van Nostrand Reinhold Company. 1984. 

6 Modley, Rudolf. Handbook of Pictorial Symbols. Dover Publications, Inc., New York. 
1976.

Viebig, Frederico. [Email correspondence]. 24 Jan. 2003. 

Faye, Margaret. [Email correspondence]. 21 Jan. 2003



ABOUT THE AUTHOR

Hala Ali is a digital marketing consultant with a focus on small and mid-sized enterprises. She 
believes the focus of every business should be on creating a consistent brand identity online 
and offline. Connect with her on Twitter @brandshiftcon

With over a decade of experience in brand identity designs
to its credit, ZillionDesigns. has satisfied thousands
of customers. By persevering and pursuing quality brand 
designs, building lasting relationships with clients, and
harboring a supportive creative community of designers,
ZillionDesigns is a major player in the industry of graphic 
designs. 

ABOUT THE COMPANY

https://twitter.com/brandshiftcon
https://www.zilliondesigns.com/


Here

www.zilliondesigns.com

/zilliondesigns /company/zilliondesigns@zilliondesigns @zilliondesigns

https://www.zilliondesigns.com/
https://www.zilliondesigns.com/designconsulting
https://www.facebook.com/zilliondesigns/
https://www.instagram.com/zilliondesigns/
https://twitter.com/ZillionDesigns
https://www.linkedin.com/company/zilliondesigns/



